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• Part 1. Background & Context 

New Beginnings or Back to the 
Future?



In the Beginning
Dec. 31st 2019 - WHO announce the existence of a new novel corona virus.

Jan. 11th, 2020 - first death from COVID-19 announced in China

Feb. 1st  -  first death outside China

Feb. 29th. – first verified case in Ireland

March 1st – first closure of a school in Ireland (14 days) 

March 12th – Ireland’s first level-five lockdown begins

March 11th – WHO declares COVID a pandemic.



New Beginnings or Same Old Same Old?



The Scars Are Real (Lufken, 2021)

• Post-pandemic anxiety (re-entry anxiety)
• Traumatic deaths of loved ones 
• Job losses
• Depression

We’re never going to forget it. The human brain 
is kind of an additive organ – we add things to it, 
but we don’t subtract. 
(Kevin Larkin, professor of clinical psychology at West 
Virginia University, US)



Part 2. Attitudes to the Use of Digital 
Technology During the Pandemic



Changing Attitudes to Digital Technology

• The Silent Generation (75+) 
81% use smartphones since the outbreak of the pandemic
61% used smartphones before the pandemic

• The Baby Boomers (54 to 74) 
Happy to go cashless and do their banking and shopping online

Irish respondents [place] a high value on a good 
website, an ability to resolve service issues and human 
webchat.  We are less impressed by bots, virtual reality 
and artificial intelligence than many of our neighbours. 
We are happy to digitally self-serve but want access to 
human support as needed.

KPMG, Me, my life, my wallet, 31st March 2021

Generation 
Gap



Changing Attitudes to the Use of Technology

• Research and discussion into how to carry out a ‘swift 
mobilisation of scientists and technologists to establish 
digital solutions in response to the Covid-19 pandemic’

     

Healthcare

The Irish Times, 2021



Changing Attitudes to Digital Technology

Shopping
• 68% of Irish consumers do more online 

shopping now than before the pandemic.
• 93% say that a company’s ability to resolve 

issues is important to them.
• 88% of consumers are more focused on 

personal wellbeing.
• The ability for shops to keep customers safe 

tops all other service expectations.

KPMG, Irish consumer trends post-COVID, 31 March 2021



Changing Attitudes to Digital Technology

Teaching Technostress = inability to adapt or cope with new 

computer technologies in a healthy manner (Brod, 

1984)

Compounded by: 

• No time to plan

• Choice of platform left                                       
to individual principals and 

    boards of management
• Institutionalised traditions vs Innovative 

mindset



Why are only some classes engaging in this?

ERSI study, Learning for all? Second-level education during COVID-19 in Ireland (Mohan et al. 2020)

Question



Part 3.  Advantages 
of Adopting New 
Technology



Advantages of Adopting New 
Technology

• 81 percent of Irish CEOs have seen the digital 
transformation of their business accelerate. 

• 60 percent of Irish CEOs also say that progress has 
put them years ahead of where they would have 
expected in the digitisation of operations. (Source: KPMG, 
Digital Acceleration, 2020)

Business



Changing Attitudes to Digital TechnologyBusiness

KPMG, Digital Acceleration, 2020 



Advantages of Adopting New Tech

• Allows for the creation of new digital business models 
and revenue streams. (Source: KPMG, Digital Acceleration, 
2020)

Education 
Sector

Fully face-to-face courses

Hybrid courses

Fully online courses



Advantages of Adopting New 
Technology

• Four in five Irish CEOs 
claim that the pandemic 
has accelerated their 
progress in the creation of 
a seamless customer 
experience. (Source: KPMG, 
Digital Acceleration, 2020)

All Sectors



Part 4. What Does Kells Class Offer?



Kells Class Offers a Seamless Customer 

Experience
All levels and 
language 
schools

Government Guidelines
• Identify appropriate digital communication 

platforms

Barriers

Virtual teaching and learning can be seen as: 

• disruptive (Wyatt-Smith et al. 2021)
• disastrous (Dhawan 2020) 
• unwelcome (Watermeyer et al. 2021)



Seamless Transfer to Online

All levels and 
language 
schools

Kells Class – fully integrated learning/teaching 
platform
Everything in one place
Courseware can be uploaded and stored
School closes on Monday afternoon, classes 
begin on Tuesday morning as normal.



Seamless Transfer - Weather

All levels and 
language 
schools



Kells and Larger Groups

All levels and 
language 
schools



Online Teaching & Creativity

All levels and 
language 
schools

Carnations (by Wenyu Lian)

My nose is bleeding. 
My body is aching. 
Every sound became so clear especially what 
mother was saying. 
I stared at the back standing in front of me. 
She opened her arms wide open and shouted to 
somebody. 

___________________________________

I stared at the small body 
Wondering when did her hair turn white. 
I held her hand in mine. 
It was as warm as the time 
She led me back home. 
The wrinkles are the only difference 
From when I was ten years old. 


